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https://www.facebook.com/MerkleRMG
https://twitter.com/MerkleRMG
http://www.linkedin.com/groups/Merkle-RMG-4564748?trk=myg_ugrp_ovr
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/Net Promoter Survey Results
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Service Spotlight - Autopen

1 dzi2 LSy YIOKAYS LINPGARSE KAIK ljdzrtAGe &AIyl GdzN
A0S GSIY dzmt Al Sa GKS I dzi2 L3Sy F2NJ YdzA sl S Of ASy[
NE>X Sy@gStz2Li5az éélazylf OF NRaszx o6221a
0 KS | dzii 2 LISYE Ak §NB I~2I§KEJ HarueLtJN;& 0 KI G
KFYR&NRA oy 3 08 LINPGARAY3IA waD 6A0GK
Y2 NB | dzi F2N) 82dzNJ R2y 2 NB ®
084 3dzr NI yiSSa
R GKSe& aoff
2 @2dzNJ 2NHI Y

)

5 A
4

i

puls

<, >
N U RS,

N D <
R & f75>O(‘-’N3-""(n>LIJ

-e-m)'-hmch

=

f221 ¥
gAGK 0
2 dzNJ Of A

N U))C:\< O(a)
= <6 0O0uwss»muw

,_
wZ won— ™
Z

—o o

(

—a“ o e >

— Do T T T
=

oG

o

(A

Z N >

\f

Best Practice - Technology
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